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hould You Win?

Please tell us in no more than 500 words why you think you should win the Best Creative Outdoor Area.

Signed Date

Please feel free to support your entry with further evidence such as photography or promotional material etc. Please make sure all
supporting material is clearly marked with your name and pub name. We regret that any material supplied cannot be returned.

Completed entry forms must be returned to:
The Great British Pub Awards 2010 - Morning Advertiser

Broadfield Park - Crawley « West Sussex « RH11 9RT

BY FRIDAY MAY 14 2010

Mail Telephone  Faxing Email Text Messaging
We will use this data to contact you about William Reed products (including this one) or allow -
carefully selected third party companies to let you know how you can benefit from similar offers William Reed (] (] (] (] (]
(mail and telephone only). If you do not wish this to happen please tick the relevant box. 3rd party partners [ ] O We do not use this data for third parties

‘ ’ .“\ www.greatbritishpubawards.co.uk



Best Creative

Outdoor Area 2010

This award aims at recognising the pub that
provides the best outdoor facilities and attractions
for its customers.

For this category you must include photographs of your outside area.

Supported by

Contact Details

Name

Pub name

Address

Postcode

Daytime telephone Evening telephone

|
|
|
‘ Town/village County
|
|
‘ Email

Your Pub
In which region is your pub located? (Please tick)
L] London ] East Anglia [ Yorkshire & North East L] North West ] South East
L] wales [] East & West Midlands [ ] West Country

What type of pub are you? (please tick)
[] Tenanted/Leased  [] Freehouse =~ [] Managed

If tenanted/leased, which brewery/pub company are you a tenant with?

If managed, which brewery/pub company owns your establishment?

What is your annual turnover? (Please tick one only)

L] Up to £200,000 [] £201 - £300,000 (] £301 - £400,000 (] £400,000+

Please indicate the number of staff in your pub:

Part-time ‘ ‘ Full-time
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Your Customers

Please describe the type of people that come into your pub and how you attract new customers.

Investment

Please give details of any investment that has been made in the pub in the last 12 months and indicate where the
investment has come from.
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Please describe your pub’s outdoor area, such as size, outdoor seating capacity, canopies, patio heaters, lighting,
petanque court, barbecue, outside bar etc.

Your Outside Area

N

Please describe any other attractions, such as an ornamental pond, water features, aviary, scenic views etc.

Please describe any horticultural features, such as flower and plant displays, trees etc.

Is the garden secure to stop young children wandering away? [JYes [JNo

Are you targeting any specific kind of customers such as coach parties, organisations or clubs and how do the facilities
and attractions provided satisfy this objective?

Is any part of the garden useable all year round, such as a covered patio area?

How do you market your outdoor facilities?
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